
Semester VI 

Sl. 
No. 

Course Code Title of the Course Category of 
Courses 

Teaching 
Hours per 

Week 
(L+T+P) 

SEE CIE Total 
Marks 

Credits 

44 
COM 6.1 Management Accounting DSC-16 3+0+2 60 40 100 4 

45 
COM 6.2 Income Tax Law and 

Practice-II 
DSC-17 3+0+2 60 40 100 4 

46 
COM 6.3 Advanced Financial 

Management 
DSC-18 3+0+2 60 40 100 4 

47 
COM 6.4 Elective Group 1 Paper II DSE-3 3+0+2 60 40 100 3 

 

48 
COM 6.5 Elective Group 2 Paper II DSE-4 3+0+2 60 40 100 3 

 
 

49 

 

COM 6.6 
Assessment of persons 
other than Individuals & 
Filing of ITRs 

OR 
E-Commerce 

Vocational 
-2 

Anyone to 
be chosen 

 

3+0+2 
 

60 
 

40 
 

100 
 

4 

50 
COM 6.7 Internship 3 Hours per 

Teacher for 
a batch of 

50 students 

1+0+2 - 100 100 3 

Sub–Total(F)  360 340 700 25 

Elective Groups and Courses: 
Discipline Specific Electives –VI Semester (6.4/6.5) 

Elective Group Paper Course 
code 

Title of the Paper 

Accounting II A2 Indian Accounting Standards 

Finance II F2 Investment Management 

Marketing II M2 Customer Relationship Management 

HRM II HR 2 Human Resource Development 

Business 
Analytics 

II BA 2 Business Analytics-II 

 

Note: 
 The students shall undergo 4 weeks of internship programme in any business organization(Tiny, 

small, medium or large scale) immediately after completion of 4
th

 Semester Examination but 45 
Days before the end of 6

th
 Semester classes and shall submit internship report to the College. 

Colleges shall submit internship report marks along with 6
th

 Semester Internal Assessment marks. 

 Marks allotted for Internship (100) shall be split into 60 marks for report and 40 marks for Viva- 
voce. Evaluation of report and conduct of Viva- voce shall be at the institutional level. 

 01 hour of Internship class shall be taken in the classroom for explaining and guiding on internship 
and 02 hours of Practical class shall be used to monitor the Internship Course. 
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VI SEMESTER 

Name of the Program: Bachelor of Commerce (B.Com.) 
Course Code: COM 6.1 

Name of the Course: Management Accounting 

Course Credits No. of Hours per Week Total No. of Teaching Hours 

4 Credits 4 Hrs. 56 Hrs. 

Pedagogy:Classroomlectures,Casestudies,TutorialClasses,Groupdiscussion,Seminar&fieldwork 
etc., 

Course Outcomes: On successful completion of the course, the students will be able to 
a) Demonstrate the significance of management accounting in decision making. 
b) Analyze and interpret the corporate financial statements by using various techniques. 
c) Compare the financial performance of corporate through ratio analysis. 
d) Understand the latest provisions in preparing cash flow statement. 
e) Understand the concepts of Budgetary Control. 

Syllabus: Hours 

ModuleNo.1:Introduction to Management Accounting 10 

Meaning and Definition – Objectives – Nature and Scope– Role of Management Accountant - 
Relationship between Financial Accounting and Management Accounting - Relationship between 
Cost Accounting and Management Accounting - Advantages and Limitations of Management 
Accounting. Management Reporting– Principles of Good Reporting System.  

ModuleNo.2:Analysis of Financial Statements 12 

Analysis of Financial Statements: Meaning and Importance of Financial Statement Analysis -
Methods of Financial Analysis – Problems on Comparative Statement analysis – Common Size 
Statement analysis and Trend Analysis. 

ModuleNo.3: Ratio Analysis 10 

Meaning and Definition of Ratio and Ratio Analysis – Uses and Limitations of ratios – Classification 
of Ratios: Turnover ratio - Liquidity ratios - Profitability ratios and Solvency ratios. Problems. 

ModuleNo.4: Cash flow Analysis 12 

Meaning and Definition of Cash Flow Statement – Concept of Cash and Cash Equivalents - Uses of 
Cash Flow Statement – Limitations of Cash Flow Statement– Provisions of Ind. AS-7. Procedure for 
preparation of Cash Flow Statement – Cash Flow from Operating Activities – Cash Flow from 
Investing Activities and Cash Flow from Financing Activities – Preparation of Cash Flow Statement 
according to Ind. AS-7. 

ModuleNo.5: Budgetary Control 12 

Introduction – Meaning & Definition of Budget and Budgetary Control – Objectives of Budgetary 
Control – essential requirements of budgetary control – advantages and disadvantages of 
budgetary control – Types of budgets- Functional Budgets - Cash budget, sales budget, purchase 
budget and production budget. Fixed and Flexible budgets - Problems on Flexible budget and Cash 
budget only. 
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Skill Development Activities: 

1. Prepare with imaginary figures a Flexible or Cash budget. 

2. Prepare with imaginary figures comparative statement and analyze the financial position. 

3. Prepare with imaginary figures statements of any one corporate entity, analyze the same 

by using ratio analysis. 

4. Prepare with imaginary figures cash flow statement 

5. Prepare a Trend analysis statement for three years with imaginary figures. 

Books for Reference: 

• Charles T. Horngren, Gary L. Sundem, Dave Burgstahler, Jeff O.Schatzberg, Introduction to 

Management Accounting, Pearson Education. 

• Khan, M.Y. and Jain, P.K. Management Accounting. McGraw Hill Education. 

• Arora, M. N. Management Accounting, Vikas Publishing House, New Delhi 

• Maheshwari, S.N. and S.N. Mittal, Management Accounting. Shree Mahavir Book Depot, 

New Delhi. 
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Name of the Program: Bachelor of Commerce (B.Com.) 
Course Code: COM 6.2 

Name of the Course: Income Tax Law & Practice – II 

Course Credits No. of Hours per Week Total No. of Teaching Hours 

4 Credits 4 Hrs 56 Hrs 

Pedagogy: Classroom lectures, Case studies, Tutorial classes, Group discussion, Seminar & 
field work etc., 

Course Outcomes: On successful completion of the course, the students will be able to 
a) Understand the procedure for computation of income from business and other 

Profession. 
b) Understand the provisions for computation of capital gains.  
c) Learn to compute the taxable income from other sources. 
d) Learn the computation of total income of an Individual. 
e) Understand the provisions relating to Set Off and Carry Forward of Losses 

Syllabus: Hours 

Module No. 1: Profits and Gains of Business and Profession 16 

Introduction-Meaning and definition of Business, Profession and Vocation.  -  Expenses 
Expressly allowed   -   Expenses Expressly   Disallowed - Allowable losses   -   Expressly 
disallowed expenses and losses, Expenses allowed on payment basis. Problems on 
computation  of  income  from  business  of  a  sole  trading  concern   -  Problems  on 
computation of income from profession: Medical Practitioner - Advocate and Chartered 
Accountants. 

Module No. 2: Capital Gains 12 

Introduction  -  Basis for  charge  -  Capital Assets  -  Types  of  capital assets  – Transfer  - 
Computation of capital gains – Short term capital gain and Long term capital gain - 
Exemptions under section 54, 54B, 54EC, 54D and 54F. Problems covering the above sections. 

Module No. 3: Income from other Sources 10 

Introduction - Incomes taxable under Head income other sources – Securities - Types of 
Securities - Rules for Grossing up. Ex-interest and cum-interest securities. Bond Washing 
Transactions - Computation of Income from other Sources. 

Module No. 4: Set Off and Carry Forward of Losses and Deductions from 
Gross Total Income. 

10 

Meaning- Provisions of Set off and Carry Forward of Losses (Theory only)    
Deductions under Sections 80C, 80CCC, 80CCD, 80CCG, 80D, 80DD, 80DDB, 80E, 80G, 80GG, 
80TTA, 80 TTB and 80U as applicable to Individuals. 

Module No. 5: Computation of Total Income and Tax Liability 08 

Computation of Total Income and tax liability of an Individual assessee under Old Regime. 
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Skill Development activities: 

1. Mention the procedure involved in the computation o income from profession. 

2. List-out the different types of capital assets and identify the procedure involved in 

the computation of tax for the same. 

3. List out the steps involved in the computation of income tax from other sources 

and critically examine the same. 

4. List any 6 deductions available under section 80 

5. Prepare a format for computation of taxable income and tax liability of an 

individual assessee 

 

Books for Reference: 
 Mehrotra H.C and T.S.Goyal, Direct taxes, Sahithya Bhavan Publication, Agra. 

 Vinod K.Singhania, Direct Taxes, Taxman Publication Private Ltd, New Delhi 

 Gaur and Narang, Law and practice of Income Tax, Kalyani Publication, Ludhiana. 
• Bhagawathi Prasad, Direct Taxes 

•  
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Name of the Program: Bachelor of Commerce (B.Com.) 
Course Code: COM 6.3 

Name of the Course: Advanced Financial Management 

Course Credits No. of Hours per Week Total No. of Teaching Hours 

4 Credits 4 Hrs 56 Hrs 

Pedagogy: Classroom lectures, Case studies, Tutorial classes, Group discussion, Seminar & field 
work etc., 

Course Outcomes: On successful completion of the course, the students will be able to 
a) Understand Weighted Average Cost of Capital and its significance 
b) Comprehendthedifferentadvancedcapitalbudgetingtechniques. 
c) Understand different capital structure theories and its application in financing decisions. 
d) Evaluate different dividend decisions and its impact on the security valuation. 
e) Understand the important components of Working capital and its management. 

Syllabus: Hours 

Module No.1: Cost of Capital 12 

Cost of Capital: Meaning and Definition–Significance of Cost of Capital–Types of 
CapitalComputation of Cost of Capital–Specific Cost–Cost of Debt–Cost of Preference Share 
Capital –Cost of Equity Share Capital–Weighted Average Cost of Capital (Book Value and Market 
Value Weights) –Problems. 

Module No. 2: Capital Structure Theories 8 

The Net Income Approach, The Net Operating Income Approach, Traditional Approach and MM 
Hypothesis–Problems on all the approaches. 

Module No.3: Risk Analysis in Capital Budgeting 12 

Meaning of Risk and Risk Analysis–Types of Risks–Risk and Uncertainty–Techniques of 
Measuring Risks–Risk adjusted Discount Rate Approach–Certainty Equivalent Approach –
Probability Approach-Standard Deviation and Co-efficient of Variation- Theory and Problems. 
Sensitivity Analysis a n d  Decision Tree Analysis ( T h e o r y  o n l y ). 

Module No. 4: Management of Current Assets 14 

Introduction – Significance of Current Assets – Meaning of Cash and Cash Management –  
Objectives, Motives of Holding Cash – Meaning and Definition of Receivables – Cost of 
Maintaining Receivables – Factors influencing the size of Receivables -  Objectives of Receivables 
Management – Problems on Debtors  Turnover Ratio, Average Collection Period, Creditors 
Turnover Ratio, Average Payment Period. 
Inventory Management – Meaning and Definition of Inventory – Elements of Inventory- Motives 
of holding the Inventory – Costs associated with Inventory – Techniques of Inventory 
Management. 

Module No. 5: Dividend Decision and Theories 10 

Introduction - Dividend Decisions: Meaning - Types of Dividends – Types of Dividends Polices –
Significance of Stable Dividend Policy - Determinants of Dividend Policy; Dividend  
Theories: Theories of Relevance – Walter’s Model and Gordon’s Model and Theory of 
Irrelevance – The Miller-Modigliani (MM) Hypothesis -Problems. 
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Skill Development Activities: 

1. List any six inventory techniques. 

2. Compute the specific cost and weighted average cost of capital of an Organization, with 

imaginary figures. 

3. Prepare with imaginary data relating to dividend policies practiced by any two companies. 

4. Calculate the different ratios under receivable management using imaginary figures. 

5. Compare Net Income Approach and Net Operating Income Approach. 

Books for Reference: 

 IM Pandey, Financial Management, Vikas publications, New Delhi. 

 Abrish Guptha, Financial Management, Pearson. 

 Khan & Jain, Basic Financial Management, TMH, New Delhi. 

 S N Maheshwari, Principles of Financial Management, Sulthan Chand & Sons, New Delhi. 

 Chandra & Chandra D Bose, Fundamentals of Financial Management, PHI, New Delhi. 

 Ravi M Kishore, Financial Management, Taxman Publications 

 Prasanna Chandra, Financial Management, Theory and Practice, Tata McGraw Hill. 
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Name of the Program: Bachelor of Commerce (B.Com.) 
Course Code: COM A2 

Name of the Course: Indian Accounting Standards 

Course Credits No. of Hours per Week Total No. of Teaching Hours 

3 Credits 4 Hrs 56 Hrs 

Pedagogy: Classroom lectures, Case studies, Tutorial classes, Group discussion, Seminar & field work 
etc., 

Course Outcomes: On successful completion of the course, the students’ will be able to  
a) Understand the need and benefits of accounting standards.  
b) Prepare the financial statements as Indian Accounting standards.  
c) Comprehend the requirements of Indian Accounting Standards for recognition, measurement 

and disclosures of certain items appear in financial statements  
d) Understand the Accounting Standards for Items that do not Appear in Financial Statements 
e) Understandthepreparation of calculation of NCI & Cost of control 

Syllabus Hours 

Module No. 1: Introduction to Indian Accounting Standards and IFRS 10 

Introduction- Meaning and Definition of Accounting Standards – Need & Objectives of Accounting 
Standards – Benefits and Limitations of Accounting Standards – Process of Formulation of 
Accounting Standards in India – List of Indian Accounting Standards (Ind AS) – Applicability of Ind AS 
in India. Need for Convergence Towards Global Standards– International Financial Reporting 
Standards - Features and Merits and Demerits of IFRS – Benefits of Convergence with IFRS. 

Module No. 2: Provision under Accounting Standard for Items Appear in Financial 
Statements. 

12 

Revenue Recognition (Ind AS- 18) - Property, Plant and Equipment, including Depreciation (Ind AS-
16) –Borrowing Cost (Ind AS – 23) - Impairment of assets (Ind AS-36) – Objectives, Scope, definitions, 
Recognition, Measurement and disclosures of the above-mentioned Standards.  
Simple problems on the above standards. 
Module No. 3: Preparation of Financial Statements as per Ind AS. 12 

Frame work for preparation of Financial Statements, presentation of Financial Statement as per Ind 
AS 1: Statement of Profit and Loss, Statement of Financial Position (Balance Sheet), (In detail) -   
Statement of changes in Equity, Statement of Cash flow and Notes to accounts. (Meaning only) 
Problems on preparation of Statement of Profit and Loss and Statement of Financial Position 
(Balance Sheet), as per Schedule III of Companies Act, 2013. (MCA – Format)  

Module No. 4: Provisions under Accounting Standards for Items that do not Appear in 
Financial Statements. 

10 

Segment Reporting (Ind AS 108), Related Party Discloser (Ind AS 24), Events Occurring after Balance 
Sheet Date (Ind AS 10), Interim Financial Reporting (Ind AS 34). (Theory Only) 

Module No. 5: Consolidated & Separate Financial Statements of Group Entities 12 

MeaningandDefinition of Group, HoldingandSubsidiaryCompany, purpose and benefits of  
Preparing consolidated Financial Statements, Requirements of Companies Act,2013 in respect of 
consolidated Financial Statements, Components of consolidated Financial Statements, Calculation 
of Goodwill or Capital Reserve on Consolidation, Calculation of Minority Interest or Non-controlling 
Interest. Accounting treatment for inter-company depts., unrealized profit on stock, and unrealized 
profit on fixed assets and intercompany dividends. 
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Skill Development Activities: 

1. List out any Indian Accounting Standards (Ind AS).  

2. Prepare with imaginary figures  Statement of P/L   or  Statement of Financial position 

3. Prepare with imaginary figures Statement of Other Comprehensive Income. 

4. Prepare with imaginary figures Statement of Cash flow. 

5. Calculate cost of control or Non-controlling Interestwith imaginary figures 

Books for Reference: 

• Miriyala, Ravikanth, Indian Accounting Standards Made Easy, Commercial Law Publishers 

• Dr.A.L. Saini IFRS for India,Snow white publications. 

• C A Shibarama Tripathy Roadmap to IFRS and Indian Accounting Standards 

• Ghosh T P, IFRS for Finance Executives Taxman Allied Services Private Limited. 
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Name of the Program: Bachelor of Commerce (B.Com.) 
Course Code: COM F2 

Name of the Course: Investment Management 

Course Credits No. of Hours per Week Total No. of Teaching Hours 

3 Credits 4 Hrs. 56 Hrs. 

Pedagogy: Classroom lectures, Case studies, Tutorial classes, Group discussion, Seminar & field work 
etc., 
Course Outcomes: On successful completion of the course, the students’ will be able to  

a) Understand the concept of investments and various investments avenues available. 
b) Comprehend the functioning of secondary market in India. 
c) Underline the concept of risk and return and their relevance in trading in securities. 
d) Illustrate the valuation of securities and finding out the values for trading in securities. 
e) Demonstrate the fundamental analysis andtechnicalanalysis fortradingin shares in 

thesharemarket. 

Syllabus: Hours 

Module No.1: Introduction to Investment 10 

Concepts of Investments: Attributes –Economic v/s Financial Investment –Investment and Speculation 
–Features of a good investment –Investment Process. Financial Instruments available for investment: 
Money Market Instruments –Capital Market Instruments. Derivatives – Types of Derivatives(Only 
Concepts ) 

Module No.2: Security Analysis 12 

Introduction – Meaning and need of Security Analysis - Fundamental analysis-EIC Frame Work, 
Technical Analysis – Concept, Theories - Dow Theory, Eliot Wave Theory. Charts-Types, Trend and 
Trend Reversal Patterns. Efficient Market Hypothesis, Forms of Market Efficiency, Empirical test for 
different forms of market efficiency (Only Theory). 

Module No.3: Risk & Return 12 

Risk and Return Concepts: Concept of Risk –Types of Risk-Systematic risk –Unsystematic risk –
Calculation of Risk and returns. Portfolio Riskand Return: Expected returns of a portfolio - Calculation 
of Portfolio Risk and Return. (Problems on Calculation of Risk and Returns on Portfolio) 

Module No.4: Valuation of Securities  12 

Introduction: Valuation of securities: Meaning and need for valuation of securities -  Valuation of 
Bonds – debentures - Preference Shares - Equity Shares-( Dividend Capitalization Approach – With and 
without growth – Earnings Capitalization Approach with and without growth ) 

Module No.5: Portfolio Management 10 

Portfolio Management: Meaning -Need –Objectives –process of Portfolio management –Selection of 
securities and Portfolio analysis. Construction of optimal portfolio using Sharpe’s Single Index Model. 
Portfolio Performance evaluation (Problems on Portfolio Performance). 
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Skill Development Activities: 

1. Compare the data of any three financial instruments selected for investment. 

2. Open Demat account, learn how to trade in stock market 

3. Prepare and submit the report on the challenges of stock trading. 

4. Prepare a report on systematic and unsystematic risk analysis. 

5. Calculate the intrinsic value of any t h r e e  bonds listed on BSE/NSE, making necessary 

assumptions. 

Books for Reference: 

• Bodie ZVI, Kane Alex, Marcus J Alan and Mohanty Pitabas., Investments, Tata McGraw Hill 

Publishing Company Limited, New Delhi. 

• Sharpe F. William, Alexander J Gordon and Bailey V Jeffery, Investments, Prentice Hall of India 

Private Limited, New Delhi. 

• Fischer E Donald and Jordan J Ronald., Security Analysis and Portfolio Management, Prentice Hall 

of India Private Limited, New Delhi. 

• Kevin S. Portfolio Management, PHI, New Delhi. 

• Punithavathy Pandian, Security Analysis and Portfolio Management, Vikas Publishing House 

Private Limited, New Delhi. 

• Prasanna Chandra, Investment Analysis and Portfolio Management, Tata Mc Graw Hill Publishing 

Company Limited, New Delhi. 
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Name of the Program: Bachelor of Commerce (B.Com.) 
Course Code: COM. M2 

Name of the Course: Customer Relationship Management 

Course Credits No. of Hours per Week Total No. of Teaching Hours 

3 Credits 4 Hrs 56 Hrs 

Pedagogy: Class room lectures, Case studies, Tutorial Classes, Group discussion, Seminar & field 
work etc., 

Course Outcomes: On successful completion of the course, the students will be able: 
a) To be aware of the concept of customer relationship. 
b) To analyze the CRM link with the other aspects of marketing. 
c) To impart the basic knowledge of the Role of CRM in increasing the sales of the company. 
d) To make the students aware of the different CRM models in service industry. 
e) To make the students aware and analyze the different issues in CRM 

Syllabus: Hours 

Module No. 1: Introduction to Customer Relationship  12 

Introduction–CRM –Definition –Emergence of CRM Practice –Factors responsible for CRM 
growth -CRM process - framework of CRM - Benefits of CRM - Types of CRM - Scope of CRM - 
Features of CRM - CRM and Cost-Benefit Analysis - CRM and Relationship Marketing. Recent 
Trends in CRM. 

Module No. 2: CRM Concepts 12 

Introduction-Customer Value –Customer Expectation –Customer Satisfaction –Customer 
Centricity – Customer Acquisition - Customer Retention - Customer Loyalty - Customer Life time 
Value. Customer Experience Management –Customer Profitability –Enterprise Marketing 
Management –Customer Satisfaction Measurements –Web based Customer Support. 

Module No. 3: Planning for CRM 12 

Elements of CRM plan- Setting CRM Objectives - Steps in Planning-Building Customer Centricity 
– Defining Data Requirements - Planning Desired Outputs - Relevant issues while planning the 
Outputs - CRM Strategy: The Strategy Development Process - Customer Strategy Grid. 

Module No. 4: CRM Implementation  12 

Information Technology tools in CRM –Strategies for CRM Implementation-Challenges in 
implementing CRM; Road Map for CRM Performance: CRM Metrics for measuring CRM 
performance. 

Module No. 5: CRM and Marketing Strategy 08 

Role of CRM in formulating Marketing Strategies - Sales Force Automation - Campaign 
Management –Call Centers.  Practice of CRM: CRM in Consumer Markets - CRM in Services 
Sector - CRM in Mass Markets –CRM in Manufacturing Sector. 
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Skill Development Activities: 

1. Prepare a report on the impact of technology on CRM. 

2. Analyse the ways to measure Customer Satisfaction for any consumer product 

3. Discuss the CRM strategies with a CRM manager of a retail service outlet and list them. 

4. Prepare a list of metrics to measure CRM performance. 

5. List out the strategies for customer retention followed by organizations. 

Books for Reference: 

• Francis Buttle, Stan Maklan, Customer Relationship Management: Concepts and 

Technologies, 3rd edition, Routledge Publishers, 2015 

• Kumar, V., Reinartz, Werner Customer Relationship Management Concept, Strategy 

and Tools, 1st edition, Springer Texts, 2014. 

• Jagdish N. Sheth, Atul Parvatiyar& G. Shainesh, “Customer Relationship Management”, 

• Emerging Concepts, Tools and Application, 2010, TMH 

• DilipSoman& Sara N-Marandi,” Managing Customer Value” 1st edition, 2014, 

Cambridge. 

• Alok Kumar Rai, “Customer Relationship Management: Concepts and Cases”, 2008, PHI. 

• Ken Burnett, the Hand book of Key “Customer Relationship Management”, 2010, 

Pearson Education. 

• Mukesh Chaturvedi, Abinav Chaturvedi, “Customer Relationship Management - An 

Indian Perspective”, 2010 Excel Books, 2nd edition 
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Name of the Program: Bachelor of Commerce (B.Com.) 
Course Code: COM HR-2 

Name of the Course: Human Resources Development 

Course Credits No. of Hours per Week Total No. of Teaching Hours 

3 Credits 4 Hrs 56 Hrs 

Pedagogy: Class room lectures, Case studies, Group discussion, Seminar & field work etc., 

Course Outcomes: On successful completion of the course, the students’ will be able to 
a) Understand the need of HRD. 
b) Comprehend the framework of HRD. 
c) Know the models for evaluating the HRD programs. 
d) Comprehend the need for employee counseling. 
e) Apprehend the HR performance. 

Syllabus: Hours 

Module No.1: Conceptual Analysis of Human Resource Development 12 

Introduction – Meaning and Definition of HRD - Need for HRD-Multiple Goals of HRD - HRD 
Department and its Task - HRD for Organizational Effectiveness - HRD in the Indian Context - 
HRD Mechanisms - Employee Empowerment - HRD as a Motivational Factor. 

Module No.2: Frame Work of Human Resource Development 10 

Frame work of Human Resource Development - HRD Processes - Assessing HRD Needs 
- HRD Model - Designing Effective HRD Program - HRD Interventions- Creating HRD Programs - 
Implementing HRD programs - Training Methods - Self Paced/Computer Based/ Company 
Sponsored Training - On-the-Job and Off-the-Job training- Brain Storming - Case Studies - Role 
Plays - Simulations – T-Groups - Transactional Analysis. 
 

Module No.3: Human Resource Performance 12 

Introduction -HR Performance and Bench Marking - Impact of Globalization on HRD- Diversity of 
Work Force - Work Force Reduction - Realignment and Retention - HRD programs for diverse 
employees - Expatriate &amp; Repatriate support and development - Realistic Job Review. 
 

 Module No. 4: HRD Evaluating Programs 10 

Evaluating HRD Programs - Models and Frame Work of Evaluation - Assessing the Impact of HRD 
Programs - Human Resource Development Applications - Fundamental Concepts of 
Socialization. 
 

Module No. 5: Management Development 12 

Introduction - Employee counselling and wellness services – Counselling as an HRD Activity- 
Counselling Programs - Issues in Employee Counselling - Employee Wellness and Health 
Promotion Programs - Organizational Strategies Based on Human Resources. 
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Skill Development Activities: 

1. List out any six qualities of a successful HR Manager. 

2. Write a report on employee welfare facilities provided by a company. 

3. List the role and responsibilities of HR trainer. 

4. Mention any six benefits of training employees in an Organization. 

5. List any six issues of Employee Counseling. 

Books  for Reference: 

 Werner &amp; Desimone, Human Resource Development, Cengage Learning. 

 William E. Blank, Handbook for Developing Competency Based Training Programmes, 

Prentice -Hall, New Jerse 

 Uday Kumar Haldar, Human Resource Development, Oxford University Press. 

 Srinivas Kandula, Strategic Human Resource Development, PHI Learning. 

 Nadler, Leonard: Corporate Human Resource Development, Van Nostrand Reinhold, 

ASTD, New York. 

 Rao, T.V and Pareek, Udai: Designing and Managing Human Resource Systems, Oxford 

IBH Pub. Pvt. Ltd., New Delhi, 2005. 

 Rao, T.V: Readings in HRD, Oxford IBH Pub. Pvt. Ltd., New Delhi, 2004. 

 Viramani, B.R and Seth, Parmila: Evaluating Management Development, Vision Books, 

New Delhi. 

 Rao, T.V. (et.al): HRD in the New Economic Environment, Tata McGraw-Hill Pub.Pvt, 

Ltd., New Delhi, 2003. 

 Rao, T.V: HRD Audit, Sage Publications, New Delhi. 

 ILO, Teaching and Training Methods for Management Development Hand Book, 

McGraw-Hill, New York. 

 Rao, T.V: Human Resource Development, Sage Publications, New Delhi. 

 Kapur, Sashi: Human Resource Development and Training in Practice, Beacon Books, 

New Delhi. 
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Name of the Program: Bachelor of Commerce (B.Com.) 
Course Code: COM. BD 2 

Name of the Course: Business Analytics – II 

Course Credits No. of Hours per Week Total No. of Teaching Hours 

3 Credits 4 Hrs. 56 Hrs. 

Pedagogy: Classroom lectures, Case studies, Tutorial Classes, Group discussion, Seminars &field 
work etc., 

Course Outcomes: On successful completion of the course, the students’ will be able to: 
a) Understand the evolution of HR analytics and its significance in modern organizations. 
b) Evaluate the reliability and validity of selection models used in recruitment. 
c) Recognize the characteristics, sources, and value of big data in marketing analytics. 
d) Evaluate the financial health of an organization by considering liquidity, leverage, and 

profitability. 
e) Understand the sources and types of financial data used in modeling. 

Syllabus  

Module No 1: Introduction to Human Resource Analytics 10 
Evolution of HR Analytics, HR information systems and data sources, HR Metric and HR Analytics; Intuition 
versus analytical thinking; HRMS/HRIS and data sources; Analytics frameworks like LAMP, HCM: 21(r) 
Model. 
Lab Session: Create a payroll statement of employees containing all the information of the employees’ 
salary using Excel  

Module No 2: Recruitment and Selection Analytics 10 
Evaluating Reliability and validity of selection models, finding out selection bias, Predicting the 
performance and turnover, Predicting employee turnover(Theory Only) 

Module No 3: Marketing Analytics     14 
Building Blocks of Consumer and Audience Analytics.   Characteristics, structure, sources, value 
and use of Big Data, its relationship with consumer/audience analytics and Business decisions. 
Fundamental concepts in audience valuation, consumer behavior and decision making, Impact of 
digital lifestyles on these decisions/behaviour. Drivers, Types and Utilities of Analytics- Consumer 
segmentation, Targeting and Positioning decisions. 
Lab Session: Sales Trend analysis of a Manufacturing company using Excel (Percentage and Line 
Graph) 

Module No 4: Financial Analytics 10 

Meaning, Importance, Uses and Features of Financial Analytics. Documents used in Financial 
Analytics - Balance Sheet, Income Statement, Cash flow statement. Indicators of Financial 
Health- Liquidity, Leverage, Profitability. 
Lab Session: Comparative Balance sheet Analysis using Excel. 

Module No 5: Financial modeling 12 

Understanding data in Finance, sources of data; Cleaning and pre-processing data, Exploratory 
Data Analysis in Finance, Building Models using Accounting Data, understanding stock price 
behavior, time series analysis in finance, Understanding and valuing options. 
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Skill Development Activities: 

1. Explain the key concepts of popular HR analytics frameworks like LAMP and the HCM: 
21(r) Model. How can these frameworks be used to align HR strategies with 
organizational goals? 

2. Discuss the importance of predicting employee turnover for an organization. What HR 
analytics techniques and data sources can be employed to forecast employee turnover 
accurately? 

3. Analyze the influence of digital lifestyles on consumer decision-making. How have 
digital platforms and technologies shaped consumer behavior? 

4. Describe the steps you would follow to compare two or more balance sheets and 
identify significant changes over time. What insights can be gained from such an 
analysis, and how can these insights inform financial decision-making? 

5. Explore the factors that influence stock price behavior. How do market dynamics, 
investor sentiment, and economic indicators impact stock prices? 

Books for Reference: 

 Moore, McCabe, Duckworth, and Alwan. The Practice of Business Statistics: Using Data 

for Decisions, Second Edition, and New York: W.H.Freeman, 2008. 

 Predictive analytics for Human Resources, Jac Fitz- enz, John R. Mattox, II, Wiley, 2014. 

 Human Capital Analytics: Gene Pease Boyce Byerly, Jac Fitz-enz, Wiley, 2013. 

 Moore, McCabe, Duckworth, and Alwan. “The Practice of Business Statistics: Using 

Data for Decisions”, Second Edition, and New York: W.H.Freeman, 2008. 

 Jac Fitz- enz, John R. Mattox, II, “Predictive analytics for Human Resources”, Wiley, 

2014. 

 Gene Pease Boyce Byerly, Jac Fitz-enz, “Human Capital Analytics” Wiley,20 

 Brian E. Becker, Mark A. Huselid, Mark A Huselid, David Ulrich “The HR Scorecard: 

Linking People, Strategy, and Performance” 2001. 

 Jac FITZ-ENZ “The New HR Analytics: Predicting the Economic Value of Your Company's 

Human resource, 2010. 

 Wayne l Winstom “Marketing Analytics: Data-Driven Techniques with Microsoft Excel 

January 2014, Wiley Publishing 

 S. Albright and Wayne L. Winston- “Data Analysis for Managers with Microsoft Excel” 

May 2007 South-Western; 2nd edition  

 S. Christian Albright Christopher Zappe “Data Analysis, Optimization, and Simulation 

Modeling” January 2012, Southwestern; 4 edition  

 Yoon Hyup, Data Science for Marketing Analytics: Achieve your marketing goals with 

the data analytics power of Python” Kindle Edition 

 Thomas W. Miller” Marketing Data Science: Modeling Techniques in Predictive 

Analytics with R and Python, Kindle Edition 

 Dirk L. Hugen and Mark Joseph Bennett “Financial Analytics with R: Building a Laptop 

Laboratory for Data Science” 
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Name of the Program: Bachelor of Commerce (B.Com.) 
Course Code: COM 6.6 (a) (Vocational Course-2) 

Name of the Course: Assessment of Persons other than Individuals and Filing of ITRs 

Course Credits No. of Hours per Week Total No. of Teaching Hours 

4 Credits 4 Hrs. 56 Hrs. 

Pedagogy: Classroom lectures, Case studies, Tutorial Classes, Group discussion, Seminar & field 
work etc., 

Course Outcomes: On successful completion of the course, the students will be able to: 
a) Understand the calculation of Depreciation 
b) Comprehend the assessment of partnership Firms and determine the tax liability. 
c) Comprehend the assessment of corporate entitiesanddeterminethetaxliability. 
d) Understand the rate of TDS for different sources of income. 
e) Understand the procedure of filing ITR’s 

Syllabus: Hours 

Module No.1: Depreciation Provisions under IT Act  10 

Introduction-MeaningofDepreciation,Importantpointsregardingdepreciation,Block of assets, 
Conditionsforallowance of Depreciation- Normal and additional depreciation, Assetseligiblefor 
additionaldepreciation- Problems on Computation of depreciation. 

Module No.2: Assessment of Partnership firms 14 

Definition of Partnership, Firm and Partners – Assessment of Firms (Section 184) – 
Computationof Firm’s Business Income– Treatment of Interest, Commission and Remuneration 
allowable to the partners (Sec 40b). Presumptive taxation (44AD) -Problems on Computation of 
total income considering deduction u/s 80G only andtaxliabilityoffirms. 

Module No. 3: Assessment of Companies. 14 

Introduction-Meaning and Definition of Company-Types of Companies under Income tax Act - 
Minimum Alternate Tax (MAT) u/s 115JB- Meaning and provisions; Book Profit- Meaning and 
provisions, Problems on computation of total income and UltimateTaxLiabilityof companies 
considering Deductionsu/s 80G only. 

Module No.4: Tax Deducted at Source and Provisions for TDS 10 

Meaning of TDS - Provisions regarding TDS - TDS to be made from different sources of income, 
Problems on calculation of TDS.  

Module No.5: Tax Under E- Environment and ITR filing 8 

Filing of Income Tax Returns (ITR) – Types of income tax returns – benefit of filing ITR – 
Documents required in filing ITR. 
E- Filing: - Meaning of e-filing of returns and different forms used for filing returns. 
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Skill Development Activities: 

1. Prepare a chart showing rates of depreciation for different assets. 

2. Calculate the Eligible Remuneration to working partners as per Income tax rules with 

imaginary figures. 

3. Narrate the procedure for calculation of Book Profit. 

4. Prepare a chart showing rates of TDS for any 6 different incomes.   

5. List out the different forms used for filing IT returns 

Books for Reference: 

• Vinod K Singhania–“Direct Taxes-  Law and Practice”, Taxmann Publications 

• HC Mehrotra and Goyal, “Direct Taxes”, Sahitya Bhavan Publications 

• Gaur and Narang; Direct Taxes, Kalyani Publishers 

• Rajiva S. Mishra–Direct& Indirect Tax 

• Santhil & Santhil: Business taxation. 
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Name of the Program: Bachelor of Commerce (B.Com) 
Course Code: COM 6.6 (b) (Vocational Course-2) 

Name of the Course: E-Commerce 

Course Credits No. of Hours per Week Total No. of Teaching Hours 

4 Credits 4 Hrs. 56 Hrs. 

Pedagogy: Classroom lectures, Case studies, Tutorial Classes, Group discussion, Seminar & 
fieldwork etc., 

Course Outcomes: On successful completion of the course, the students will be able to: 
a) Comprehend the concepts of E-commerce 
b) Understand the e-retailing benefit sand key success factors 
c) Analyze the benefits of EDI 
d) To understand Cyber security 
e) Know the Issues in E-commerce. 

Syllabus: Hours 

Module No.1: E-Commerce and its Technological Aspects 12 

Overview of developments in Information Technology and Defining E-Commerce: The scope of 
E-commerce, Electronic Market, Electronic Data Interchange, Internet Commerce, Benefits and 
limitations of E-Commerce, Produce a generic framework for E-Commerce, Architectural 
framework of Electronic Commerce, Web based  E-Commerce Architecture. 

Module No.2: Consumer Oriented E-Commerce  12 

E-Retailing, Traditional retailing and e-retailing, Benefits of e-retailing, Key success factors, 
Models of e-retailing, Features of e-retailing. E-services: Categories of e-services, Web-enabled 
services, match making services, Information –selling on the web, e- entertainment, Auctions 
and other specialized services. Business to Business Electronic Commerce. 

Module No.3: Electronic Data Interchange: 12 

Meaning, Benefits of EDI, EDI technology, EDI standards, EDI communications, EDI 
Implementation, EDI Agreements, EDI Security. Electronic Payment Systems - Need of Electronic 
Payment System: Study and examine the use of Electronic Payment system and the protocols 
used, Electronic Fund Transfer and secure electronic transaction protocol for credit card 
payment. Digital economy: 
Methods of payments on the net–Electronic Cash, cheque and credit cards on the Internet. 

Module No. 4: Security & Threats in E-Commerce 10 

Virus, Cyber Crime, Network Security: Encryption, Protecting Web server with a Firewall, Firewall 
and Security Policy, Network Fire walls and Application Firewalls, Proxy Server. 

Module No.5: Issues in E-Commerce 10 

Understanding Ethical, Social and Political issues in E-Commerce: A model for Organizing the 
issues, Basic Ethical Concepts, Analyzing Ethical Dilemmas, Candidate Ethical Principles Privacy 
and Information Rights: Information collected at E-Commerce Websites, The Concept of Privacy, 
Legal protections Intellectual Property Rights: Types of Intellectual Property Protection, 
Governance. 
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Skill Development Activities: 

1. List any six organizations using e- commerce 
2. List any six advantages of e- commerce 
3. List any six electronic payment systems 
4. List any six protections given under IPR for E- commerce firms 
5. List any six issues in E-Commerce 

Books for Reference: 

 P.T. Joseph, S.J., E-Commerce : An Indian Perspective,  seventh edition, pages : 536, PHI 

 Dale Hunter, Electronic Commerce,  Jun 2022  

 Pratima Narayan , E-Commerce : Legal Compliance,  Edition: 1st Edition, 2020, Eastern Book 
Company 

 Tulasi ram kandula & Jyosna Reddy, E-Commerce,   First Edition,  2016, HPH 

 Ritendra Goel, E- Commerce,  New Age International, 2007 
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